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ABSTRACT

During the second half of the 20th century, television news became one of the most 
infl uential forms of mass communication in Brazil. Despite the emergence of new 
media and online journalism, television news continues to play a pivotal role in the 
country’s media landscape and society. Recent political and academic developments 
have created a positive intellectual environment, which has resulted in a new wave 
of empirical and theoretical research on television journalism. This article seeks to 
participate in that debate by discussing the past and the future of television news, 
examining closely the effects of online and digital technologies on the quality of 
television journalism. By looking at the history of television news and peering into 
the future, the authors offer suggestions on how to improve this signifi cant form 
of journalism.
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1 Introduction

Brazil’s fi rst telejornal (television newscast) aired on 19 September 1950, 
the day after the offi cial inauguration of television on TV Tupi, Channel 3 
in São Paulo. Ruy Rezende hosted the program called Imagens do Dia (The 
Day’s Images) with help from a handful of television pioneers. The number 
of people who watched this fi rst newscast remains unclear, although there 
were approximately 200 television sets in Brazil, thanks to media mogul 
Francisco Assis de Chateaubriand who imported them from the USA (Bistane 
and Bacellar, 2005: 106). Five decades later, television covers 98 percent of 
the nation and, across the country’s 27 states, national and local television 
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newscasts fi ll hundreds of hours of airtime a day. Moreover, aside from broad-
cast, cable, and satellite television, national and local networks stream video 
news on the internet for potential audiences across the globe. The ability 
of audiences worldwide to consume Brazilian video news and other media 
content produced in Latin America’s largest country has created an especially 
propitious time to look back at what became the most powerful source of 
information of the 20th century, as well as to peer forward to explore 
new possibilities and problems associated with television news as the 21st 
century unfolds.

For too long, scholars have glossed over television news and the import-
ant role that it plays in both shaping and refl ecting society. The authors argue 
that because television news became one of the most powerful modes of in-
formation and communication in the 20th century, and continues to be in the 
early 21st century in Brazil and beyond, it warrants serious empirical and 
theoretical inquiry. Criticisms hailed at the television news industry are partly 
to blame for its ‘second class’ status in mass communication studies and 
beyond, but those criticisms, such as the superfi ciality of broadcast news and 
its tendency to sensationalize, should inspire more questions, not fewer. Speci-
fi cally, we need more studies that analyze the connections between television 
news producers, news content, and audiences. Further, studies such as these 
remain critical to debates about quality television (A. Machado, 2003: 22–6).

Recent empirical studies and theory building, mainly by Brazilian scholars, 
have pushed the study of television news forward to deepen the under-
standing of the myriad social functions of television journalism in this con-
tinent-sized country. The creation of a group of researchers interested in 
television news studies in Brazil, at the Second Encounter of the Brazilian 
Society of Journalism Researchers in Salvador in 2004, has stimulated and 
inspired new studies as well as fostered a positive intellectual environment. 
In this article, we seek to further the debate by pointing to new paths for the 
development and construction of critical theory about television news pro-
gramming in Brazil and Latin America, given that this form of journalism re-
presents the principal and most infl uential source of information for citizens 
regarding social, political, economic, and cultural issues and events.

Research on television journalism in Brazil developed slowly over recent 
decades, but in the last fi ve years there has been an exponential increase in the 
number of studies that examine the subject.1 Scholars have approached this 
area of study using a wide variety of methodologies and theoretical frameworks 
to advance the fi eld. From discourse and content analysis to agenda setting, 
news mediations, and news-making, this latest generation of researchers has 
employed both quantitative and qualitative approaches in their attempt to 
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answer questions related to several major areas of inquiry, including media 
and politics; the practice of television news; national and social identities; and 
critical refl ections of television journalism.2

Recent works on media and power have advanced studies related to ques-
tions about the complex system of exchanges and benefi ts that exist between 
media and political powerbrokers (Porcello, 2006, 2007; Porto, 2007). The 
emergence of work on media and politics in transitional democracies con-
tributes signifi cantly to a fi eld that, in general, has focused on stable and 
liberal democracies, mainly the USA, the United Kingdom, and Australia. 
Critical studies about media ownership and television concessions have not 
only evolved to recognize the close ties between media owners and political 
power, but the fi eld has been pushed forward as researchers have shown just 
how ‘colonelismo electrônico’ (electronic colonialism) unfolds in society in the 
21st century (Porcello, 2006; Porto, 2003). Porto’s empirical studies on TV 
Globo’s Jornal Nacional from 1995 to the present (2002, 2005, 2007) have 
illuminated changes as well as continuities following the country’s transition 
to democracy. Becker’s analysis of national news coverage of Deputy Roberto 
Jefferson’s campaign-fi nancing scandal demonstrates that television stations, 
through their news programming, create a daily version of social reality, and 
she suggests that television journalists should reformulate their ‘hierarchy of 
values’ to improve news content (2005b). One of the greatest contributions 
of these recent studies is that they help clarify, explain, and offer evidence to 
demonstrate a complex relationship between media and political interests, 
and move beyond portraying news media and news producers as mouthpieces 
of the government (Becker, 2005b; Porcello, 2006, 2007; Porto, 2002, 2003, 
2005; Waisbord, 2000).

One of the ways to deepen understanding about society is to examine 
how national and social identities are constructed, reconstructed, represented, 
and contested. Because television news functions as the medium through 
which social and national identities are expressed, news programs provide 
crucial windows and laboratories for research. Over the last few years, several 
scholars have conducted studies and produced fruitful fi ndings in this area 
(Becker, 2005a; Correia, 2006, 2007; Coutinho and Musse, 2007; Ladeira Mota, 
2006; Grego Lins, 2007). For example, in their analysis of the 2006 news series, 
Brazil’s Wishes, Coutinho and Musse (2007) explain how television news helps 
to create a ‘cartography of wishes’ for the nation, and illuminates the central 
role that this form of television journalism plays in the constitution of iden-
tities. Recent work in this area has resulted in valuable empirical data and 
theory building, contributing to the wider debate about television and other 
media as both refl ections of and participants in the construction of reality.
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The focus on journalism practitioners has been a central line of inquiry 
in journalism studies for decades, but recent television news research has 
pushed the fi eld forward. With the concept of the ‘presumed audience’, Vizeu 
advanced the fi eld to demonstrate how journalists, through preconceived 
ideas about viewers, decide what makes the news and what does not (Vizeu, 
2005; Vizeu et al., 2006). Studies analyzing the role of news anchors have 
also made signifi cant contributions to the literature. Employing a discursive 
analytical approach, Hegan examines the role of newscasters in the daily 
construction of reality and the ‘myth’ of perfection that they attempt to 
create (2005). In addition, research on the effect of changing newscasters on 
the editorial content of TV Globo’s fl agship newscast Jornal Nacional in the 
late 1990s helps provide new ways of understanding how the practice of news 
production may improve (Porto, 2003).

As a result of these recent advances, scholars have embarked on an 
emerging area of debate whose underlying goal is to answer the question, how 
can television journalism be improved (Becker, 2005b, 2005c, 2007; Brasil, 
2007; Grego Lins, 2007)? In addition, Porto’s research on the presidential 
election of 2002 suggests raising the quality of television news by increasing 
the diversity of political views. Other scholars echo this call for diversity as a 
means to widen the interpretative frameworks available to television viewers 
(Becker, 2007; Becker and Gamboa Viana, 2007; Becker et al., 2006: 110). 
Further, these authors explore the nexus between producers of the news and 
audience interpretations, and promote the idea of public journalism, which 
is ‘more committed to social, economic and human advances, not profi ting 
only from the misfortunes of day-to-day life’ (Becker at al., 2006: 101). Others 
argue that, through analyses of a newscast’s pedagogical function in society, 
news content has the potential to improve (Vizeu, 2007).

Despite the recent surge in research on the topic, blind spots remain. 
So far the literature published on the impact of new media on television 
news has been scant. This dearth is not limited to Brazil.3 The implications of 
new media and technology on the production of television news have been 
and will continue to be signifi cant. New technologies such as camera and 
video telephones have resulted in citizens becoming more involved in the 
news-making process than ever (Piccinin, 2007), adding to the need for 
more studies in this area. In addition, empirical research should explore 
beyond TV Globo, Jornal Nacional, and Rio de Janeiro and São Paulo.4 A few 
studies have branched out into other geographic and production locales by 
examining local newscasts in Rio de Janeiro and Brasilia (Becker et al.,  2006; 
Ladeira Mota, 2007).5 Eduardo Meditsch could not have stated it better in 
his opening comments in Telejornalismo: A nova praça pública (Vizeu et Al., 
2006) when he remarked, ‘Despite its presumed immense impact on society, 
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television journalism is studied very little, and consequently little understood’ 
(Meditsch, 2006).

Following this introduction, the article divides into three sections. The 
authors discuss the importance of television news in Brazil and Latin America 
in part two, and explain why this cultural product remains salient for scholars 
and students in the USA and beyond Latin America. In part three we provide 
a brief history of television news, highlighting some of its most signifi cant 
developments, and present a forecast of the television news industry in light 
of advances in online media and other new technologies. In particular, this 
section offers a critical refl ection of the effects of new media and digital tech-
nology on the production of high quality journalism. Finally, in part four, the 
authors leave readers with some points to consider.

2 The value of television news in Brazil, Latin America, the USA 
and beyond

In principle, communication would allow for the visibility of social reality 
because it opens space for public deliberation and presentation of contro-
versial topics with the display of different interpretations of social facts, 
and it increases the quantity of information and, above all, the quality of 
access to social debate. But this does not always happen, because the media 
have their own interests, which results in distorted and limited themes and 
discourses that become even more tendentious and usually shape public 
opinion. Members of the media act as observers as well as agents of events. 
Martin-Barbero (2000: 88) explains that ‘seeing’ becomes a conceptual para-
digm of the ties between democracy and communication, between citizen-
ship and media. In this context, he highlights the role played by television 
and news programs as courts and arbiters of access to social and political 
existence. Media denounce, inform, and at the same time create new be-
haviors and demands. In fact, television and news programs can operate as 
fundamental instruments that enhance or limit the public’s political interests 
and expressions. Many of the most important scenes of contemporary pol-
itics are displayed on television, but knowledge about social reality is also 
promoted, ‘…it is the somehow ambiguous result of the intersection between 
information and disinformation, truth and artifi ce, ritualized shows and 
spontaneity’ (Martin-Barbero, 2000: 100).

Journalistic discourses prioritize the materialization of everyday expect-
ations through the construction of reports rather than the precision and 
quality of information, yet they play their informative role, essential for the 
development of complex societies. According to Fausto Neto (1997: 499–523), 
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the television news program plays an active role in the growth of politics, not 
only because it is the forum where debates and ceremonies are accomplished, 
but also because the television news program nominates, articulates, controls 
hierarchy, attributes meaning to politics and makes it operate on its own.

This is more applicable in societies that are characterized by fragile party-based 
politics. These are real scenarios in which, in the absence of strong political parties, 
the media is in charge of organizing and conveying meaning to the political 
process, as happens in Brazil. (Fausto Neto, 1997: 504)

There is no doubt that television news organizes the political expressions 
and actions of Brazil’s diverse institutional powers, symbolically representing 
a dominant space. Conversely, it supports a space where revelation of public 
interests and concerns from distinct communities emerge in a consensual 
mediation of everyday social confl icts, operating one of the functions of the 
contemporary State. Such apparently contradictory actions of discourse sub-
stantiate and value their own existence in the performance of both their 
objective function to narrate the major social facts in Brazil and the world, 
and their subjective function to program everyday social reality, mediating 
problems and social differences.

Television news was chosen as the object of analysis because, for most 
parts of Brazilian and Latin American society, it is the most important source 
of information about news and the social reality of the world.  Yet it must be 
said that in capitalist societies press freedom depends on a given company’s 
fi nancial resources, its relations with banks, advertising agencies and gov-
ernment offi ces. As highly infl uential media products in contemporary 
society, TV news programs create and attempt to make the nation’s collec-
tive experiences visible through television on a daily basis. Each television 
news program operates in Brazil and in Latin America as a single collective 
expression of social reality and different social agents, both refl ecting and 
interfering in expressions of national identities. It is an important space for 
the construction of meanings of nationhood. Newscasts can also serve as a 
reference and a psychological security in their interactions with the viewers 
in their everyday lives, which are full of risks (Becker, 2005a: 16). Conversely, 
news programs play a vanguard role as society’s unifying agent, providing 
references of quotidian reality, revealing confl icts and making changes feas-
ible, yet TV news models these possibilities through a process of mediation 
that is based on the economic, political, social and cultural interests of net-
work owners and executives. They give authority to specifi c people’s views 
to the detriment of others, but at the same time give credibility to different 
social voices. When the ideas and opinions of popular people are presented 
on television they are, in some way, recognized as citizens. Television and 
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news programs sometimes give visibility to diverse and confl icting aspirations 
of Brazilian popular culture.

In media discourses and also in networks’ agenda planning, television 
programs sell credibility and attract monetary investment. They are such 
powerful information products that, according to critical refl ections about 
media intervention, they have conquered the concept of tele-reality, a kind 
of power that has also proven to be fi nancially effi cient, adding surprising 
commercial value to the news programs.6 In Brazil, primetime news programs 
support the most expensive commercial breaks among all types of program-
ming on broadcast channels, only surpassed by live transmission of sports 
or soccer games, and sometimes by game shows, reality television programs 
and some special movie features and/or soap operas. As of October 2007, the 
cost to air a 30-second commercial during the news program Jornal Nacional 
was R$328,800. Additionally, the costs to broadcast a commercial of the same 
length during intermissions in news programs on SBT Brasil, Jornal da Record 
and Jornal da Band were R$104,716, R$102,390 and R$88,250 respectively.

Two of the most important characteristics of the ‘language’ of news pro-
grams are the assurance that the content of the discourse is true and that the 
speaker is credible. The TV news discourses or narratives provoke effects of real-
ity and seem to be real because the characters and the social facts are the raw 
material of the newscast. They are constructed along the thin borderline 
between narrative and event and, before their audiovisual devices, they become 
the ‘show of novelties’ (Becker, 2005a: 22.) The news programs’ enunciations 
are intended to allow for the existence of that which is stated and, on the 
other hand, to inform about what it is that does not exist. The criticism is that 
by so doing, newscasts would be offering a twisted view of what is happening 
in Brazil and the world. However, this kind of criticism does not rely on solid 
arguments. We should not believe everything the news programs tell us, prin-
cipally because they create a world, and not the world. Every program is an 
interpretation of daily social reality. That is the reason why, for this fi eld of 
investigation, it is more revealing to examine how these discourses are built 
and structured, how they produce meanings, even to denounce or mediate 
their power, and not necessarily to discuss whether they are true of false.

Undoubtedly, during the second half of the 20th century, television took 
on an increasingly important political, social, cultural, and educational role 
in society, in some cases surpassing the infl uence of traditional institutions 
such as the church or schools. Thus, given the unique historical, political, 
and economic circumstances in Brazil and because of its position as a leader 
in Latin America, our knowledge about television news remains critical for 
understanding the relationship between media, communication, and culture.
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There are signifi cant political, social, and cultural factors that scholars 
and students beyond Brazil should consider. On a theoretical level, deepening 
understanding about the role of television news in Brazilian society will help 
us fi nd meaning in a world that has become increasingly complex. Both 
Castells and Robertson have pointed to a paradox of the informational age – 
that despite our sense of being part of a ‘global village’ there has been a ten-
dency for individuals to become more focused on the local (Castells, 1996: 3; 
Robertson, 1992: 58–9). In some cases that may lead to strengthening an 
imagined community (Anderson, 1983). Print media may have fomented a 
sense of nationalism, as Anderson argues, but electronic media have worked 
to solidify both national and international unity, at the same time they help 
in the construction and expressions of local identities. Recent investments 
in local news programs are part of an effort to seek closer relationships with 
audiences and various communities.

The technical quality of Latin American television programming has 
played an important role in the global market by making available some 
Brazilian cultural products for audiences worldwide. Further, television news, 
as one of the most infl uential cultural-industry products, can and does fl ow in 
a myriad directions around the world. Empirical studies and theory-building 
research on television news in Brazil will contribute to larger debates about 
communication and globalization.

New research generated on television news in Brazil will provide valu-
able empirical evidence and theoretical frameworks for scholars with an 
interest in comparative analyses. Studies on production, content, and viewer 
interpretations of video news in Brazil will generate necessary data for large-
scale comparative studies.7 For these reasons, we propose a critical discussion 
regarding the value of television news through a re-reading of the past and 
a look toward its future, trying to better comprehend how Brazil and Latin 
America are seen in other parts of the world.  In this contemporary information 
age, it is through television news and the media that political and cultural 
relations between various nations are being constructed.

3 Looking at the past and peering into the future of 
television news

The fi rst offi cial television broadcast in Brazil and in South America hap-
pened on 18 September 1950, when viewers were far from the media-savvy 
consumers of the 21st century. The fi rst program to include journalistic 
elements was Imagens do Dia, which had no pre-determined airtime and lasted 
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as long as the images that had been fi lmed for the program. The program 
was fraught with instability and operational problems (Mello e Souza, 1984: 
36). Since that fi rst broadcast on South America’s fi rst television network, TV 
Tupi in São Paulo, the medium has become much more sophisticated and so 
have its viewers. In general, television news has followed the same trajectory 
as the industry as a whole and, therefore, the authors use Mattos’s period-
ization (2002: 78–9) to present a summary of some major developments in 
television news.

Scholars have characterized television between 1950 and 1964 as an elite 
medium because early viewers belonged to an affl uent class of Brazilians who 
could afford to purchase television sets. The fi rst television sets cost more than 
three times the most sophisticated radios of the time. As a result, television 
programs, such as classical music performances and tele-theater, refl ected 
the interests of both elite viewers and producers (Paternostro, 2006: 31).

Radio programs infl uenced greatly the fi rst decade of television programs. 
News hosts applied similar radio delivery styles in their new profession as 
television hosts. The fi rst television news program of record, O Repórter Esso, 
grew out of the news radio program with the same name. With the slogan, 
‘the fi rst to give the latest’, the bulletin began airing in 1952 in Rio de Janeiro 
and in 1953 in São Paulo and continued until 1970 (Rezende, 2000: 106). 
Sponsored by Esso (Standard Oil Company), the program aired national and 
international news during prime time.8 Technically, these early programs 
were rudimentary, as they included only black-and-white images without 
sound. Because the early programs were broadcast live, production elements 
were often ‘simple and economical’ and often fi lled with technical errors 
(Rezende, 2000: 106).

In 1962, TV Excelsior in Rio de Janeiro created O Jornal da Vanguarda. The 
program introduced new production and journalistic concepts to television 
news, including the involvement of print journalists in news production 
(Rezende, 2000: 107), and improvements such as videotape, independency, 
and diversity of sources. In the 1960s, Marshall McLuhan praised the program, 
which received the Spanish Ondas award for the best newscast in the world 
(Rezende, 2000: 107). The rise of the military regime to power in 1964 brought 
an end to experiments such as O Jornal de Vanguarda, which was forced off 
the air by 1968 (Paternostro, 2006: 38).

The consolidation of the military regime (1964–85) and the growth of 
television news coincided.9 A year after the 1964 coup, TV Globo emerged, 
with technical and fi nancial backing from the US media company Time-Life 
and support from the Brazilian government. On 1 September 1969, Globo 
launched the country’s fi rst national newscast, Jornal Nacional. The military 
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junta’s takeover following the ill-health of President Costa e Silva served as 
the lead story for the program’s inaugural broadcast. (Paternostro, 2006: 38).

In 1970, São Paulo journalists created A hora da notícia (The News Hour). 
In contrast to previous newscasts, this program emphasized popular voices 
and community issues (Rezende, 2000: 112). Fernando Pacheco Jordão served 
as the anchor of this ground-breaking program, and was later replaced by 
Vladimir Herzog, whose values confl icted with those of the military regime, 
resulting in his imprisonment. In 1975, Herzog was found dead in his prison 
cell. While military offi cials claim Herzog committed suicide, his colleagues 
maintained that he was murdered.10

During this period TV Globo established a ‘global pattern’: a type of pro-
gramming that emphasized uniformity to lessen the possibility of viewers’ 
switching channels (Rezende, 2000: 113). The network imposed strict time 
guidelines and aired Jornal Nacional between the two most popular prime-time 
novelas (serial melodramas), which helped create the highest rated newscast 
in the country. Editors placed emphasis on aesthetics rather than politics, 
and President Medici’s 1973 remarks characterized much of the content on 
television news when he declared:

Every night I feel happy when I turn on the television to watch the news. While 
the news includes strikes, agitations, assaults and confl icts, in various parts of the 
world, Brazil moves ahead peacefully, toward development. It is as if I took a 
tranquilizer after a long day at work. (Mattos, 2002: 104)

Technological advances have played a critical role in the development of 
the industry and consequently its programming, including television news. 
Transitions from fi lm to videotape and from black and white to color tele-
vision, enabled producers to enhance the aesthetic quality of news reports 
as well as make more precise selections of audiovisual material that viewers 
would watch. The advent of satellite communications and cable television 
would have even greater impact on news producers and viewers. Satellite com-
munications and microwave signals allowed journalists to report live on 
location from the scene, as the event occurred, and enabled networks to beam 
programs live to remote areas of the country and from far-reaching parts of 
the globe. Further, satellite communications allowed Brazilian networks to 
export their programs to other parts of the world.

The inclusion of international news was one alternative for television news 
editors during the military regime. Former news executive Armando Nogueira 
remarked that during the dictatorship ‘If, for example no one could speak of 
strikes in Brazil? Then, we would show an important strike in France instead’ 
(Mello e Souza, 1984: 95).11 By 1978, the ‘slow and gradual’ abertura (political 
opening) had begun with the repeal of Institutional Act No. 5 by President 
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General Ernesto Geisel (Bistane and Bacellar, 2005: 108). TV Tupi folded 
under government pressure, and the network was sold off. Two new networks 
grew – Sistema Brasileira de Televisão (SBT) and Rede Manchete (Paternostro, 
2006: 34–5).

By 1984, citizens demanded direct elections, but the diretas já movement 
did not appear on national news. Several months after the campaign started, 
after 10 million citizens protested across the country, TV Globo was pressed to 
improve its coverage and the network began to air reports on the issue (Porto, 
2003: 292).

Another major development in the industry was the 1988 creation of O 
Telejornal Brasil, launched by SBT. With Boris Casoy at the newsdesk, the 
network established the anchor fi gure in Brazilian television news, reintro-
duced opinions into the newscast, and personalized the news through the 
journalist’s comments (Squirra, 1993: 181).

By 15 November 1989, citizens participated in the fi rst direct national elec-
tions in 25 years and the role that television news played in the presidential 
campaign has become one of the most hotly debated epochs in television 
history. There was no doubt that TV Globo’s news coverage favored Fernando 
Collor de Melo.

As democracy deepened between 1990 and 2000, the television indus-
try expanded nationally and internationally. Competition began to stiffen 
as Sistema Brasileira de Televisão (SBT) and TV Record encroached on Rede 
Globo’s share of the market. Increased competition represented one of the 
forces that led to changes in the newsrooms of the nation’s top networks. 
Some scholars suggest that a strengthened civil society and emerging demo-
cratic institutions played more powerful roles than the market in helping to 
drive some positive changes in the news production and coverage (Porto, 
2007: 394).

During the decade of the 1990s cable television took hold, which contri-
buted to a slight diversifi cation among newscasts as well as promoting the 
segmentation of the television market. Technological advances continued to 
drive changes in television news production. By 1996, the country’s fi rst 24-
hour news station emerged, with a CNN-styled program called Em Cima da 
Hora (On the Hour) (Paternostro, 2006: 47). Further, the internet began to 
change how television reporters covered events, and continues to impact the 
work of news producers in all media. It is precisely to the questions of just 
how new technologies have affected the practice of television journalism and 
what will become of the fi eld in the future that we now turn.

What would TV news be like in the future, if it is not the best television 
journalism we can produce currently? What would be the best way to elaborate 
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a critical refl ection if not the adoption of consistent criteria to develop 
audiovisual journalism on the computer screen?

That is right, on the computer screen. The only assumption we can make 
with any degree of certainty is that we are in the midst of an era of conver-
gence between media and ‘remediation’ – the appropriation of grammars 
of former media for the creation of new hybrid models, constructed from a 
variety of sources and various forms of support. The traditional model of com-
munication and the relationship between production and reception could be 
about to collapse, centered as it is on broadcasting information from sources 
unavailable to thousands of receivers. On the one hand interactivity on web 
2.0 still keeps the polarization and supremacy of a limited group that have 
the privilege to express their opinions, while on the other hand users are still 
reduced to sheer consumers, despite the fact that they can now search and 
choose whatever they want to consume. Nevertheless, we are moving away 
from the ‘connection era’ associated with web 2.0, into the ‘semantic web’, 
web 3.0. Some of the perspectives that characterize the new digital stage are 
the appearance and popularization of portals and 3D sites, with several media 
converging into this virtual world; the possibilities users will have to pro-
duce their own tools and software; and the simultaneous understanding of 
different idioms, associated with small applications that can run through 
different devices.

Digital technology, mainly based on internet potential, is making infor-
mation processing increasingly easy and enabling users to produce content, 
including constructing collective narratives. Examples are the low-cost storage 
on pen-drives, the increased speed on wideband transmission, digital zipping 
and blogs. The notable increase in circulation of audiovisual products still 
depends on band development, and this is not related to the storage capacity 
of audio and image fi les, but rather to the possibility of whether they can 
be sent via the web. Further, convergence can suggest mild and harmonious 
integration between cultural forms, but not always, and little consideration is 
given to the possible loss of informational products and cultural forms that do 
not easily adapt to the web through the process of hybridization (Machado, 
2007: 77).

Critical awareness of the effects of new technology requires some refl ec-
tion on the policies that convergence presupposes and on where the entire 
gamut of technological innovation and hybridization is leading us, especially 
when we consider the future of television news programs directly associated 
with audiovisual web-journalism.

In Brazil, new technologies are constrained by issues of content, inter-
activity, and access. According to the Brazilian Institute of Research and 
Statistics IBOPE/NetRatings,12 in February 2008, 22 million Brazilians had 
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access to computers at home – an upgrade of 64 percent compared with the 
same period one year before. In March 2008, 22.7 million Brazilians had access 
to computers at home, a growth of 3.2 percent compared with the month 
before. In April 2007, 32.9 million Brazilians could access a computer from 
any environment, including their homes, workplaces, schools, universities 
and elsewhere. Brazil maintains a global lead with the highest average home-
browsing time per user, reaching 20h 54min per month, an increase of 1h 
47min – or 9.4 percent, followed by France (19h 56min), the USA (19h 8min), 
Japan (18h 34min) and Germany (17h 53min) in the home-browsing ranking 
measure for 10 different countries.13

Although the data indicate an increase in digital inclusion, the numbers 
also demonstrate that 55 percent of Brazilians above the age of 10 had never 
used a computer, according to the fi rst survey carried out by the CGI (Comitê 
Gestor da Internet – Internet Managing Committee) on the use and penetration 
of the web in Brazil for August and September 2005 (Carpanez, 2005). When 
that fi gure is applied to internet use, the fi gure is even higher: 68 percent of 
these people had never browsed on the web.

Despite the fact that over the last few years the number of web-users 
has been on the rise and Brazil remains in fi rst place with respect to the 
number of web-users in Latin America, the number of digital ‘illiterates’ in 
the country is telling. Thus, the effects and transformations brought about by 
media convergence cannot be studied without taking those statistics into con-
sideration. Even if a larger number of people had access to the web, society 
would not be fairer, more humane, more egalitarian, or more democratic, be-
cause that would also depend on human and political factors.

The effects of new technologies and global fl ows have been highlighted 
by specialists since the 1980s, and we are at a moment in cyber culture that we 
can state, as does Lemos (2004: 8), that the Connection Era is not necessarily 
a ‘communication’ era. From this perspective, the mobile phone and audio-
visual web-journalism might be considered as forms of cultural inclusion, 
but that does not mean these new technologies assure the importance and 
sharing of knowledge (Castells, 2003).

The speed of technological novelties, associated with the cult of innov-
ation, produces an impressive volume of information, which is not absorbed by 
complex societies. Further, many of those informative pieces are not reliable, 
nor do they have journalistic quality. The development of new technologies 
does not necessarily follow the fl exibility of institutions and of political and 
economical systems. Before launching products to promote better quality 
information and more contextualized news, they are usually implemented to 
ensure fi nancially successful businesses. In the book The Long Tail (translated 
and published in Brazil by Campos/Elsevier, with the title A Cauda Longa), 
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author Chris Anderson (2006) argues that the internet has created a trend for 
the future: a growth in niche markets, characterized by selling a greater variety 
of products, but fewer of them (Ravache, 2007). After all, the internet is the 
single means of communication that can accomplish the whole purchasing 
process. Nevertheless, segmentation and new technologies by themselves 
do not ensure more contextualized news, nor do new technologies ensure 
aesthetic creativity or plurality of interpretations. Referring to the ‘long tail 
theory’, Maxwell McCombs (2007) highlights that there is a clear trend to 
increase diversity among journalistic products for different audiences and 
niches of interest on the web. However, the development of journalism, or 
its survival as a form of knowledge, is not centered on technical features, but 
rather on the content of information available. McCombs affi rms that the 
nature of the internet does not impose constraints regarding time and space, 
but allows for the lengthening of the tail; that is, extending the plurality of con-
tent and sources in the production of news for distinct groups. Additionally, 
based on agenda-setting theory, he suggests that the issues the media select 
when covering daily news can be worked out with those news attributes; that 
is, through other approaches. This remains even more valuable because cer-
tain journalistic ‘objects’ are regularly treated from the same viewpoints. The 
search for different, creative, and original aspects in the investigation and 
production of news should incorporate other symbolic elements that make 
up an identity – the little interactions of everyday life, for example, which 
are scarcely explored in traditional media, and would, undoubtedly, promote 
more critical and creative journalism.

However, the World Wide Web of computers imposes new productive 
routines and tasks for journalists (Ferrari, 2007). These professionals work 
on the web as multimedia content producers, facing numerous scheduled 
daily deadlines, instead of one single scheduled deadline. The search for the 
instantaneousness of news publication alters, for example, the work of the 
reporter who used to be in charge of a single stage of that production pro-
cess. Those who work on the web soon learn that they have to ‘condense’ and 
rank the information pieces into hierarchies, selecting which of the fi ve lead 
questions will have their priority for a reply when they are building the fi rst 
set of news about a specifi c social occurrence  – even if they are aware that the 
item will be updated later and will be extended, frequently altered, and usually 
linked to related topics. Moreover, an exaggeration in the process of synthesis 
can make the report sound like a superfi cial event. The ability to select and 
transform information into knowledge within the shortest time possible is 
the major challenge for reporters who work with digital technology. And so far, 
no one has found a way to expand coverage and profi t using all the potential 
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offered through convergence to produce new content and complementary 
audiovisual information. Some sites have started publishing content sent by 
their users, but access to their content is not completely free. For example, 
users must pay to watch live broadcasting.

There are still many experiences ahead before we can precisely measure 
the effects of the new information technologies that are affected by the 
concept of hybridization over audiovisual journalism. However, the cost of 
production and distribution of audiovisual content still limits investment in 
the production of new ways of presenting text and image. In addition, free 
access to video news, when compared with news in only written text format, 
depends on wideband connections, as we have already mentioned, and on 
programs that can run on audiovisual formats. Moreover, the demand for 
speed and instantaneousness imposes on journalists and web-designers the 
risk of repeating content and formats and of producing standardized screens 
and closed frames in the updating and layout of news publications.

Audiovisual web-journalism produced in Brazil and in Latin America is 
still taking its fi rst steps towards its own grammar (Nogueira, 2005), steps which 
are consolidated through the production of audiovisual journalistic content 
produced especially for the web, through new approaches to social affairs and 
the elaboration of new forms of narrative with multimedia resources, and 
through the development of tools to promote a closer relationship with users, 
thus extending their participation and interactivity.

Although television news programs still keep the same narrative charac-
teristics, the infl uences of digital technologies have been incorporated and 
their effects can be observed on the TV screen, as a means to maintain a lead 
in the ratings and credibility. Television news producers already use nonlinear 
editing in their construction of the news, but they also work in a somewhat 
infl exible production chain that limits content. Television news professionals 
also use the web as an everyday tool for the broadcasting of news throughout 
the world, and extend live transmissions on local news programs to present a 
ubiquitous and instantaneous fl ash on the air. In addition, the broadcasting 
of some specifi c events is made with the use of multiple cameras, enhancing 
the functions of witnessing and mediating a social reality. Television news 
programs search for new ways to update their information in continuous and 
regular editions and for shorter periods of time. In doing this, they run the risk 
of making the news they feature appear too superfi cial, marked by a process of 
selection and ranking in hierarchies associated with entertainment and profi t-
ability. They seek to personalize the news and promote the participation of the 
audience, while still restricted by the statements of anchors and news reporters 
or to very short statements, which, in general, are only useful to confi rm the 
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reporters’ off text (voice-over) or to establish an emotive relationship with 
viewers. They also use elaborate scenarios and info-charts to present certain 
data, in order to enhance the perception of their modernity and involvement 
in cyber culture, while at the same time promoting a spectacle of news events 
with their statements.

However, television news programs are still the major source of infor-
mation for most Brazilians. In the experience of Brazil and the world in con-
temporary individualistic society, which is characterized by deep contrasts and 
exclusions, new technologies and thematic, segmented media can reinforce 
social-cultural stratifi cation. At the same time, free-to-air programs function 
as a means of socializing knowledge and values, even considering that their 
credibility is only secured through the availability of reliable information for 
the public. There is defi nitely no direct connection between the growth in 
the volume of information and its availability and veracity (Wolton, 1996: 
147). Moreover, we already know that the content of social events and their 
effects are not inherent to the events themselves, but, instead, depend on 
the treatment they receive from journalists, who are responsible for the for-
mation of public opinion.

4 Final comments

By considering audiovisual journalism as a form of knowledge, our techno-
logical development and social experiences already call for other procedures 
in news information, centered on methods that will allow users to learn 
how to identify and select the information they require. Yet we still do not 
know whether, with the emergence of digital television, the expansion of the 
Brazilian television market will result in more professional and higher quality 
television journalism, offering new views and perceptions of daily reality.

The choice of the country’s digital television system was not solely a 
technical issue, but also a social, political, and economical question. Brazil 
opted for the Japanese model. Its characteristics would, in the fi rst instance, 
create more opportunities for businesses such as television networks and radio 
broadcasting than for society as a whole, valuing portability and mobility 
more than interactivity and multiprogramming. The avant-première of digital 
television in Brazil in 2007 was surrounded by doubts14 (Dines, 2007) about 
how it would be implemented. One example was the lack of characterization 
of Standard Digital TV or high defi nition TV, which would occupy practically 
the whole extension of the 6MHZ wide band in Brazil, blocking the broad-
casting of more than one channel and a diversity of other content. Another 
example was the possibility of incrementing interactivity. Interactivity can be 
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local or remote, but to be complete, to enable access to distance education and 
other public services, there must be a return channel other than television, 
something which will demand time.15 Digital TV is not being installed as a 
sleight-of-hand trick. It is estimated that the service will take more than 10 
years to implement. By then, if Brazilians do not all own a digital TV set, they 
can, at least, have a ‘set top box’ installed in their television monitors, which 
will allow them to use the digital signal in their analog sets. Six months after 
the avant-première of digital TV in Brazil, only about 20 million families are 
receiving the digital signal at São Paulo. Digital TV also arrived recently at Rio 
de Janeiro and Belo Horizonte, but there is insuffi cient offi cial information 
about its implementation.16

Up until now only one thing is certain: Brazil must adopt policies to 
develop content, otherwise there will be no chance to create a diversity of 
high quality journalism programming using the digital platform in the near 
future. According to E. Machado (2003: 126), we should not lose track of 
the incorporation of decentralized systems and the search for diversity and 
plurality in the journalistic representation of facts, especially those on the 
web. Further, the development of the internet is related to the advantageous 
use of audiovisual on the web itself. No doubt, working on exclusive inform-
ation, checking content, and cross-referencing different sources guarantees 
the quality of journalistic information.

Herreros (2003: 180) suggests that current criteria for newsworthiness 
were created during different social demands and historical contexts and they 
need to be updated, or, better yet, ‘tuned into’ contemporary society, revealing 
the efforts and the contributions of all to community life and a country’s 
development. Seeking to build the theoretical references for the promotion 
of highly qualifi ed journalism, systematized from previous investigations 
and refl ections (Becker, 2005c), we have attempted to advance ideas (listed 
below) and carry out a reinterpretation of the criteria for determining news-
worthiness. We have also intended to contribute to the construction of 
guidelines for the practice of television, and for the qualifi cations of future 
professionals, by offering assistance that can teach us not only to access, but 
also to select from the avalanche of audiovisual content that we receive daily, 
trying to identify which journalistic and artistic products reveal new mean-
ings in contemporary society.17

In sum, we have redefi ned four criteria that could be taken as a reference 
for the promotion of a more symmetric and creative relationship between 
production and audience. They are:

1. New pedagogy of information – expansion of the informative focus, 
more oriented toward the public interest, involving and educating citizens 
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and refl ecting the desires and the work of each social group without 
giving preference to any one group, in a journalistic action committed to 
social responsibility.

2. Plurality of contents, diversity of sources and representation of social 
groups – multiplicity of sources and interpretations and participation of 
different social actors in the narratives, establishing a new hierarchy of 
values in the confi rmation and production of news, analyzing and inter-
preting sources, information, and data, creating relationships between 
global, national, and local aspects in their reports in an effort to promote 
citizenship.

3. Creativity in the use of audiovisual language – new ways of producing to 
build meanings about the daily world on the TV screen, seeking different 
frames, viewpoints, camera movements, and singular, innovative takes 
to grasp images.

4. Interactivity – effective expansion of audience participation in the pro-
ductive process, valuing community communication.

These experiences can add a great deal of symbolic value to narratives 
(Fairclough, 2001) and enrich the representation of national and local iden-
tities constituted by television news programs. Considering television jour-
nalism’s important social function and the expanding digital world, we believe 
that the present work makes a contribution toward the critical refl ection of 
the future of television journalism and audiovisual web-journalism as forms 
of knowledge.

Notes

 1 Signifi cant changes in both the political and academic realms in Brazil have con-
tributed to the recent growth in the fi eld, including an increase in transparency 
among public and private institutions, helping to create an environment more 
open to journalism studies; the growth in watchdog journalism and changes 
among journalism practitioners in Brazil (Porto, 2002, 2003, 2005; Waisbord, 
2000); an increase in the country’s graduate communication schools from eight 
to 22 between 1996 and 2005 has resulted in more graduate-level research and 
the need for journalism theoreticians (Benetti Machado, 2005: 29; Gonzaga 
Motta, 2005: 6). There are 400 undergraduate journalism programs throughout 
the country (Gonzaga Motta, 2005: 6). In addition, the SBPjor (Brazilian Society 
of Journalism Researchers) was created in 2003. At the SPBjor’s fi rst meeting in 
Brasilia in 2003, the idea emerged about establishing a network of scholars who 
focus on television news. The following year at the SPBjor’s second meeting in 
Salvador, television news researchers participated in the fi rst academic panel 
on this area of study. By 2005, a newly established network of television news 
researchers proposed to publish a book on some of the major fi ndings related 
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to the subject. In 2006, group members Alfredo Vizeu, Flávio Porcello and Célia 
Ladeira Mota edited Telejornalismo: A nova praça pública (Florianópolis: Insular, 
2006). The group’s second book A Sociedade do Telejornalismo (Vizeu, 2008) has 
already been published.

 2 Much of the recent work fi ts in more than one of the four categories identifi ed in 
this article, yet it is useful to separate them to better understand the state of the 
scholarly literature.

 3 In an online search of master’s theses and doctoral dissertation abstracts listed on 
the Association for Education in Journalism and Mass Communication (AEJMC, 
2007) for the years 1996–2007, two of the 19 projects that focused on television 
news examined the role of new media and broadcast news.

 4 Because TV Globo maintains the largest audience share, it has garnered much 
attention from researchers, but studies should also examine other networks 
and other journalism practices that remain important for understanding how 
reality is constructed and other critical questions related to the fi eld. Further, as 
some other scholars have already demonstrated, comparative studies with Globo 
network stations can add valuable contributions to the literature and deepen 
understanding about the topic.

 5 Moreira’s fi ndings based on analysis of graduate-level research produced between 
1989 and 2004 at Brazil’s oldest journalism school, São Paulo State University 
(USP), demonstrated that there has been considerable growth in journalism 
research especially between 2001 and 2004, but not one of the seven major 
categories she identifi ed includes research on television news (2005: 9–24). 
Additionally, since its fi rst issue in 2005, the bi-yearly journal Brazil Journalism 
Research has published 50 articles on journalism studies, practice and theory. 
Only fi ve of the 50 articles focused on television news.

6 Data from the Tabelas de Custos Vigentes do Mercado Nacional (Tables of Prices in 
the National Market), based on the audience ratings measured by the Brazilian 
Institute of Public Opinion and Statistics (IBOPE); the data are systematized and 
available at publicity agencies for the announcers, calculated over the values of 
breaks, as determined by the broadcasting companies, for the period between 
May 2007 and March 2008.

 7 Former president of the Brazilian Society of Journalism Researchers (SPBjor) Elias 
Machado called upon scholars to produce more comparative studies and form 
international partnerships at the fi rst Brazil Journalism Conference held in Porto 
Alegre, in November 2006.

 8 In Mexico, the fi rst television newscast of record was sponsored by US automobile 
company General Motors. The newscast was titled Noticiero General Motors and 
aired on Mexico City’s XHTV, Channel 4, from 1950 to 1962.

 9 Brazil’s military authoritarian regime would remain in power for 21 years, making 
it Latin America’s longest dictatorship of the 20th century. Political dissidents, 
including journalists, began to be arrested in 1964 and forced into exile, but it 
was not until 1968 that an offi cial ‘censorship bureaucracy’, was created with 
the passage of the Institutional Act No. 5 (Dassin, 1984: 390). The years 1968–75 
encompassed the worst years of press restrictions.

10 The death of Vladimir Herzog caused journalists to mobilize and resulted in 
public outrage, inspiring calls for an end to the dictatorship. There is extensive 
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literature on the Herzog case; L. M. F. de Lima Perosa examines the various ways 
the press treated the case (2001).

11 Television news producers and editors in Mexico employed a similar strategy 
from 1950 to 1970, during the height of the PRI, Institutional Revolutionary 
Party (see González de Bustamante, 2006). The upshot of this tactic was that pro-
ducers relied too heavily on content from international news agencies, which 
provided the lion’s share of foreign news reports and information for Brazilian 
and Mexican news programs.

12 http://www.cetic.br/usuarios/ibope/tab02-01-2008.htm
13 Internet Media: Media Digital: Número de brasileiros conectados atinge 16, 3 

milhões em março, 20 abril 2007, URL (consulted November 2007): http://idgnow.
uol.com.br/internet/2007/04/20/idgnoticia.2007-04-20.4660735043/ and http://
www.cetic.br/usuarios/ibope/tab02-01-2007.htm

14 Debate about Digital TV in the Observatório de Imprensa program, shown on 
27 October 2007. http://observatorio.ultimosegundo.ig.com.br/oinatv.asp?tv_
edi=439

15 Lecture by Marcos Dantas, at the Instituto de Economia at UFRJ during the seminar 
about Digital TV in May 2007.

16 http://www1.folha.uol.com.br/folha/informatica/ult124u408875.shtml
17 The fi rst systematization of these parameters of quality was presented by Beatriz 

Becker at the V Encontro Nacional dos Pesquisadores de Jornalismo (Fifth National 
Encounter of Journalism Researchers), an event promoted by the SBPJor, held 
at Sergipe Federal University in November 2007, at her panel entitled ‘Tele-
journalism: theoretical dialogues’, organized by Professor Dr Iluska Coutinho.
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